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The B loggin’Expert–Becom e the G o-To-
G uy or G alin Your Industry

Let’s face it,blogs are hot.Itseem s like everyone has a blog.W hetherit’s for
fun,business orto speak outon issues.Ifyou don’tknow whata blog is ita “web
log” oran online journalofsorts.M yblog is located athttp://www.aliceseba.com
and you see sequentialentries Im ade into m yjournaland you can even leave
com m ents there.

You can starta blog forfree at:
è  http://www.blogger.com (You hostyourblog on theirservers oryourown.I

use bloggerand hoston m yown server)
è  http://www.wordpress.org is a program you can use on yourown server
è  There are others,butpersonally,Iam m ostlyfam iliarwith Blogger.

Anyway… let’s notworryabouttechnology,let’s talk aboutm arketing your
business with yourblog.A blog is the ultim ate wayforyou to becom e an expert
in yourfield.The conceptm aybe scary,as you m aynotfeelyou are an expertin
anything (Ofcourse,Iknow thatis totallyuntrue!)oryou m aynotknow how to
effectivelyconveyyourexpertise.W ell,let’s covera few basics before we
discuss how blogs can help you becom e an expertin yourfield:

W hy do you need to be an expert?

-Ithelps builds trustin you,yourknowledge and yourproducts
-Itencourages referrals from those who benefitfrom yourknowledge
-Itbuilds a long term relationship with yourcurrentand future custom ers

Bestofall,sharing yourknowledge doesn'thave to costanything.Itdoes take
tim e and effort,butyourefforts willbe worth itin the long run.Soon you willbe
the go-to guyorgalin yourindustry.

W hatK ind ofExpertare You?

Itneverfails to happen.Alm osteverytim e Isuggestto som eone thattheyshould
becom e an “expert” in theirfield,theylaugh and say,“I’m notan expertat
anything.” W ell,let’s banish thatthoughtfrom yourhead rightnow.

There is a reason you chose to sellyourproductorservice.It’s because you
have a passion foritand you know allaboutthatproductorservice.Ifyou
don’t… you m ayhave biggerproblem s to consider.L

Butseriously,think aboutwhatkind ofinform ation you can offerpeople in your
targetm arket? I’llgive you a few exam ples:
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- O ffice C leaning Service Provider:Teaching business owners how to
m aintain theiroffices to reduce theiroffice cleaning bills.You m ay
think,“G eez,Idon’twantto m ake less m oneyfrom m yclients.” You’re
right,you wantto m ake m ore m oney.So,look atthis way… ifyou can
save yourclient$1000 a yearin cleaning expenses,you have one
happycustom er.Thathappycustom erwillgladlyreferotherhappy
custom ers to you.It’s a win-win situation.

- R etailerofB aby Products:Becom e the parenting expert;education
expertorproductreview expert.Parents need allthe help theycan get.
Be there to provide itforthem .

- G iftB asketM aker:Corporate gift-giving im m ediatelycom es to m ind.
You don’tjusthave to talk aboutwhatkinds ofgifts to give,butteach
businesses how to establish and m aintain custom errelationships with
giving ofallkinds.

O kay,you getthe picture.Justbrainstorm a little aboutwhatyou do know
and you’llsee a need foryourexpertise.

W hy a B log? There are So M any O therTools thatC an H elp M e B ecom e an
Expert

Yourblog is the ultim ate toolin conveying yourknowledge and opinions to your
custom ers and prospects.Ofcourse,you can use othertools,butthere are
always som e drawbacks:

-The M essage B oard orForum is Justa Stepping Stone:
Let’s face it,everyone on a m essage board sees them selves as an expert
and battles ensues when opinions conflict.O fcourse,that’s notto say,
you can’testablish yourselfas an experton a m essage board… .O F
CO URSE you can.It’s a greatplace to getexposure,butifyou can turn
som e ofthose m essage board m em bers into yourregularblog readers,
you’lldo even better.

A m essage board is focused on “com m unity” and m ostpeople who visita
forum willprobablyneversee yourbits ofwisdom .However,ifsom eone
visits yourblog,the focus is entirelyon you.Yourvisitors are im m ediately
inspired byyourbits ofwisdom and you gain an im m ediate following.
Sound good to m e.

Im portantM essage B oard Lesson:Ifyou use m essage boards to
conveyyourexpertise,funnelsom e ofthatm essage board traffic
into yourblog.Hopefully,you can listyourblog in yoursignature
line orcan reference yourblog,when appropriate,in m essage
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board posts.Yournottrying to “sell” anything to these people,just
show them thatyou are a source ofknowledge.

-G oing B eyond the O ne-Sided Em ailN ew sletter:
Don’tgetus wrong,you need to have a wayto com m unicate with your
website visitors byem ail.Despite the factthatspam filters are shutting out
em ailand people experience em ailvolum e overload… em ailwillstillbe
one ofyourm ostvaluable m arketing weapons.

W hen a visitorcom es to yoursite the firsttim e,the chances thatshe’llbuy
from you are prettym inim al.You need to establish a relationship with that
person.Don’trelyon som eone “bookm arking” yoursite forlaterreference
and com ing back.Let’s be serious,we allhave so m anybookm arks we
couldn’tpossiblygetback to allofthem .Therefore,you m ustattem ptto
collectthe em ailaddresses ofeveryvisitorthatcom es to yourwebsite.A
sign up box and a com pelling reason to sign up foryourm ailing liston
EVERY single page ofyourm ain website is a M UST.

The sam e goes foryourblog.Sure,som e people willpreferto sign up for
yourRSS feed… butm anypeople willnotknow whatan RSS feed,let
alone know how to use one.Place a m ailing listsubscription box on
EVERY page ofyourblog too.

So,ifyou have an em ailm ailing list,whydo you need a blog? It’s sim ple,
to m ake thatpersonalconnection.W ith a blog,you give yoursubscribers
and visitors an opportunityto interactwith you.You can also publish on a
m om ent’s notice oreveryday,ifyou’d like.You justcan’t“bug” people via
em aillike that.Butthose who are reallyinterested in whatyou have to
say,willbe checking yourblog veryfrequently.You can also publish your
em ailnewsletteron yourblog and invite feedback.

Im portantEm ailN ew sletterLesson:Continue build thatm ailing
list---itis incrediblyim portant---butbe sure to increase that
connection with a blog thatshows you as a “touchable” individual
with lots ofinform ation to share.

-Press R eleases & YourO w n B loggin’ M edia O utlet
Ifyou don’talreadyknow,press releases are newsworthystories (about
one ortwo pages)thatyou send outto various m edia outlets,in the hopes
thatthey’llinterview you orjustpublish yourrelease as is.Press releases
are AW ESO M E to gain exposure,increase yourcredibilityand elevate
yourprofile as an expert… .iftheygetpicked up bythe m edia.
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O fcourse,ifyou create a greatpublicitycam paign,you willbe getyour
share ofpublicity.Nobodyis disputing that.Butnow there is no need to
getdiscouraged when a few ofyourpress releases end up in the editor’s
trash can.

W hy?

Because you are yourown m edia outlet---yourown “online newspaper”.
You can publish allyourpress release stories on yourown blog.You can
share yournews with the world,within seconds.O fcourse,ifyou are
trying to stay “personaland touchable” to yourblog readers,you’llwantto
edityourpress release into a less form aldocum ents...butyou getthe
picture,right?

Im portantPress R eleases Lesson:Publish allyournewsworthy
events on yourblog.Ifthe traditionalnewspapers and TV program s
don’twantto share yourstory---with one clickofyourm ouse,you
can share yourstorywith the world.

Extra Tip:Rem em ber,blogs don’thave to be justaboutblogging.
A blogging program is an idealform atto use forthe m edia section
ofyourwebsite.Itm akes iteasyforyou to add press releases and
keep the m edia updated ofcurrentevents on yourwebsite.

Form ore inform ation on starting a press release cam paign
and setting up yourm edia page,consult
http://www.pressreleaseprofits.com (to be released January
2005),a website owner’s guide to publicity.

Im m ediately C apture YourA udience w ith YourIntelligence & K now ledge
Although yourblog is a “sales tool”,itis notthe place to ad your“sales m essage”
everysingle day.People getprettytired ofa constantsales pitch and willsee
little value in yourblog.

Yourposts should enlighten yourreaderand provide them with new inform ation.
The posts don’tneed to be long… and really,ifyou wantto keep theirattention,
keep itshort,sweetand to the point!Theyjustneed to contain a little nuggetthat
willm ake yourreadersay,“Boy,I’m glad Iread this entrytoday.”

Buthey… you are here to m ake m oney,so you need yourreaders to know that
you have som ething to selltoo.You can setup yourblog with a “blogroll” that
shows allyourwebsites and offerings.Thatwillhelp forcertain.Butm ostpeople
willread the contentofyourentryand then m ove on.Theym aynotlook atthe
navigation on the sides orbottom .They’re in a hurryand once theyhave your
info,they’llbe clicking offsom ewhere else.
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-Firstofall,you are always encouraging yourvisitors to sign up foryour
newsletter.Then you can deliveroffers to them via em ail,interm ixed with
good tidbits ofinform ation.This way,you’llstay in touch w ith yourblog
readers who don’tuse an RSS feed orthose who preferem ail.

-Next,you’ll“m ention” yourproducts orservices in yourblog posts,
where appropriate… .and then you m ake an active hyperlink to them .O f
course,this is reallya softsell..butthat’s okay.A blog is notaboutthe hard
sell.People are there to be inform ed and when theysee a link to another
resource in a “news story” (i.e.yourblog entry),theyare verylikelyto click on
it.Theyaren’tsuspicious thatit’s an ad.It’s justextra inform ation.

- Here’s an exam ple ofhow to casually “m ention” yourproducts in your
blog:

January8,2005

Today,wewereworkinganew chocolatecoveredcherryflavorforourice
cream m ixes,whenwerealizedthatIdidn’thaveanyonetestouttheflavors
forme.How absolutelysillyofus.Sure,welovethetaste,butIneedthe
expertopinionofothericecream lovers.

W e’reguessingthatyou,m yfriends,loveicecream too.Ifyou’dliketobe
ourproducttester,em ailusandwe’llsendyououtasam ple.W e’dloveyour
feedbackbeforewelaunchthisproducttothegeneralpublic.

So whatdoes the above exam ple do:
1. Itconnects us with ouraudience because itshows thatwe value their

opinion,plus we’re willing to share inform ation with them priorto our
sharing itto the restofthe world with a productlaunch.

2. Itasks ourreaderto interactwith us byrequesting a sam ple;thus,form ing
a strongerrelationship

3. Italso m entions ourupcom ing productand m akes itclearthatwe have
som ething forsale.

There’s justa few ideas to getyou started.Rem em ber,ifyou starta blog it
doesn’thave to take up allyourtim e.It’s justa sim ple wayto getyourinform ative
thoughts outto people who love listening to whatyou have to say.And believe
m e,those people are outthere!

FurtherR ecom m ended B logging R esources:

> R SS Exposed -http://aliceseba.com /rss-exposed
PaulShort’s full-detailed;easy-to-understand guide to blogging,syndication &
getting yourcontentread.
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> R ick B utts’ B log & Ping Strategy – http://aliceseba.com /blogandping
G etyourexpertcontentlisted in search engines

G ood luck,

Alice Seba
http://www.AliceSeba.com
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